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" niquely mine” is currently
one of the strongest
consumer directions.
Whether it’s posting

thoughts and pictures on MySpace pages
and blogs, ordering custom-designed
home décor or even creating special mes-
sages for candy M&Ms, consumers are
increasingly seeking ways to make things
uniquely theirs. And that’s especially true
in the wedding market.

According to the American Wedding
Study 2006 conducted by Condé Nast
Bridal Group (publishers of Brides,
Modern Bride and Elegant Bride), more
than 2.3 weddings took place in 2006.
The report also states that the average
altar-bound woman is now 27 years old,

“Patricia” invitation (starting at $2,000/100,
plus response cards and printed envelopes)
is letterpress-printed in two ink colors on
textured cotton heavyweight stock; it’s from
Demby + Solomon (888/260-0621).
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Sales of custom wedding invitations

her fiancé is 29, and
they have an estimated
household income of
$74,000. With today’s
couples being a bit
older and more afflu-
ent, they’re placing
even greater value on
uniqueness when it
comes to their wed-

ding day.
Such factors are help-
ing to fuel strong

growth in the custom-
invitation market,
where prices can range
widely and go steeply —
anywhere from $2 to
$20 per invitation set.
“Custom wedding invi-
tations have opened the

strive for increasingly

From the “Expressions of Love” album of Encore Studios
(800/526-0497) comes this invitation ($498/100) featuring
a forest-green, floral-pattern card layered with a velveteen

card with rounded borders.

door to a new level of
creativity,” says Beth Fleming, marketing
manager at Carlson Craft. “Different
styles, colors, designs and themes allow
the customer to express their personal
blueprint and create an invitation that is
truly theirs.”

Coloring Outside the Lines

In an effort to create their own special
invitation, many couples are embracing
nontraditional colors and different
papers for their custom invitations.

“A person who seeks custom wedding
invitations is someone who wants the
hottest and newest trends. Vivid colors,
pockets and thick papers are some of the
biggest sellers,” relates Fleming.
“Popular color combinations include

mocha and a variety of pastels, aqua,
spring green, light pink and bright pink,
mint, light blue and soft yellow.”

“Soft pastels, as well as earth tones,
continue to be the latest trends as accent
colors in ink,” asserts Nancy Glover,
merchandising manager for Birchcraft
Studios. “Mocha has truly become the
new black and lends itself to combining
with the pastel and earth-tone colors. In
fact, many couples are choosing a combi-
nation of two colors when having their
invitations printed.”

Invitation paper stocks have gone
beyond traditional flat cards to those
offering more in the way of texture and
style. “Luxe papers truly take the invita-
tion up a notch,” states Lysa Goodman



Invitaty

are surging as bridal customers

personal, unique designs.

Poore, owner/designer, Demby +
Solomon. “We find that 100 percent
cotton heavyweight papers, paper with
shimmer dust embedded in it, wood
grain or exotic textures are all distine-
tive without being out of place for a
wedding.”

“Die cutting and embossing of col-
ored papers is also quite popular today,
because it creates a distinctly different
custom look that radiates as an invita-
tion made especially for the customer,”
adds Brian Lawrence, Encore Studios’
v.p. of sales and marketing.

“We're definitely noticing greater
interest in different types of paper
stock,” concurs Joyce Commiso, mar-

keting department coordinator at
NuArt. “Textured and shimmer stock
with velvet bases and flocked wraps are
among our latest designs.”

Pushing the Envelope

Like colors and papers, fonts,
envelopes and even the shape of the
invitation itself are breaking with tradi-
tion to create fresh, unique looks.

“More and more brides want a
unique ‘carrier’ for their invitations — a
unique box or a distinctive envelope,”
says Poore of Demby + Solomon. “I
also think there’s a big desire to honor
tradition without being stifled by it.
Brides are following etiquette for word-

Invitation ($419/100) from the “Simple, but Elegant” album of NuArt
(800/653-5361) features a monogram and wording thermograved
on Stardream paper, and surrounded by handmade sparkle wrap.

ing, but might
rethink the way the
invitation has been
packaged or pre-
sented in times
past. Customers
really want a ‘wow’
factor when their
invitation arrives.”
One of the most
popular invitation
trends is the use of
a  “pocket’-type
sleeve from which
the invitation pulls
out. “We're seeing
a huge trend with
the use of the
pocket-style invita-
tions, as well
as wraps, states
Birchcraft Studios’
Glover. “Some

Carlson Craft (800/580-1707) offers
die-cut fan programs (starting at
$188.50/100), assembled or
unassembled, in a variety of colors.

pockets that are popular are made in a
translucent stock, with a pattern that
allows the copy from the inner layer to
peek through. Wraps that can be tied
with a sheer ribbon featuring the wed-
ding party’s colors are also selling
well.”

“Square invitations and pocket invita-
tions are popular designs,” asserts
Deanne Rogers, v.p. of marketing at
Embossed Graphics, “although the
winner still remains the 6" x 8"-sized
invitation.”

Interesting type fonts can also help
to create a special wedding invitation.
“We’re noticing growing interest in
really great typefaces — some very tradi-
tional and classic, and others very
contemporary and new,” says Robin
Beth Dubin, owner/designer of Robin
Beth Designs. “A traditional, formal
invitation can have a really modern feel
with unique typesetting.”

Destination Themes
Lead the Way

The growing popularity of destina-
tion weddings is also having an
impact on the designs and styles of
custom invitations, as couples find
ways to use the locale as part of the
wedding’s theme.

“We’re noticing an increase in
demand for invitations that are tied to
the destination wedding,” notes
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